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TUCSON

AMENDMENT

January 15, 2013

This letter serves as notification that the 2000 Certification of Compliance with Commercial
Limits in Children’s Programming for KVOA Channel 4 and Channel 64 has been transferred to
the form of a certificate from the programming logs.

Bill Shaw
President and General Manager

KVOA COMMUNICATIONS, INC. KVVOAelelnn)

P.O. Box 5188, Tucson, AZ 85703-0188 ¢ Studios at 209 W. Elm, 85705-6538 ¢ 520.792.2270 * Fax 520.620.1309



CHANNEL 64

NEWS@n K64BV

CERTIFICATION OF COMPLIANCE WITH
TUCSON COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING

KVO e FOURTH QUARTER 2000

CHANNELS 4 and 64 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Children’s Program

' Hang Time

One World

City Guys (1)
Just Deal

City Guys (2)
NBA Inside Stuff

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT

hereby certifies:
% That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements
0 That it did not comply fully with the FCC’s commercial limits with respect to all children’s

program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.

Bill Shaw, President and General Manager, KVOA Date
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o CHANNEL 64
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CERTIFICATION OF COMPLIANCE WITH
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING
THIRD QUARTER 2000

CHANNELS 4 and 64 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during third quarter:

Children’s Program

Saved by the Bell
Hang Time

City Guys (1)
One World

City Guys (2)
Just Deal

NBA Inside Stuff

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:
_ﬁ That it complied fully with the FCC's commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements
a That it did not comply fully with the FCC’s commercial limits with respect to all children’s

program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.

Bill Shaw, President and General Manager, KVOA Date
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NEWS/AH CHANNEL 64

et ' CERTIFICATION OF COMPLIANCE WITH K64BV
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING
KVOAZeil SECOND QUARTER 2000

CHANNELS 4 and 64 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during second quarter:

Children’s Program

Saved by the Bell
Hang Time

City Guys (1)
One World

City Guys (2)
NBA Inside Stuff

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

_)2{ That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements

a That it did not comply fully with the FCC’s commercial limits with respect to all children’s
program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.

Bill Shaw, President and General Manager, KVOA Date
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CERTIFICATION OF COMPLIANCE WITH
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING
FIRST QUARTER 2000

CHANNELS 4 and 64 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during first quarter:

Children’s Program

Saved by the Bell
Hang Time

City Guys (1)
One World

City Guys (2)
NBA Inside Stuff

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

)é That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements

d That it did not comply fully with the FCC’s commercial limits with respect to all children’s

program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.

Bill Shaw, President and General Manager, KVOA Date

Wyl



