CERTIFICATION OF COMPLIANCE WITH CHANNEL 4

- N ,
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: October 3, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa's Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Jacob Two Two Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 4:46 pm to 5:16 pm 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program'’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

X That it complied fully with the FCC’s commercial limits with respect to all children’s
: programs broadcast-during this quarter that are subject to those requirements

a That it did not cg
program broad

P

Gary R. Nie(sen, General Manager Date
KVOA-TV/-DT4

fully with the FCC’s commercial limits with respect to all children’s
during this quarter that are subject to those requirements, as explained
ereto.

10/06/09




- D CERTIFICATION OF COMPLIANCE WITH CHANNEL 4

- ,
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP

TUCSON FOURTH QUARTER 2009

REPORTING DATE: October 10, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial

Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
Willa's Wild Life Saturday 6:24 pm to 6:30 pm 3m30s

¢ Was JIP due to President's Cup. It will
rerun in it's entirety on Saturday, 10/17/09.

Babar Saturday 6:30 pm to 7:00 pm 4m
** The Zula Patrol Saturday Did Not Air 3m30s
** Jacob Two Two Saturday Did Not Air 3m30s
** Jane and the Dragon Saturday Did Not Air 4m

** Did not air due to President’'s Cup. Will air
on Saturday, 10/17/09.

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC'’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website's commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

X That it complied fully with the FCC's commercial limits with respect to all children’s
g programs broadcast during this quarter that are subject to those requirements

0 That it did not comply fully with the FCC'’s commercial limits with respect to all children’s
program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.

sé‘—y ( ///%L 10/13/09

Gary R. NieiDyén, General Manager Date
KVOA-TV/-DT4




CERTIFICATION OF COMPLIANCE WITH CHANNEL 4

- ,
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: October 11, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial

Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
My Friend Rabbit Sunday 3:30 pm to 4:00 pm 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’'s home page and other menu pages clearly distinguish between the website's commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

That it complied fully with the FCC’s commercial limits with respect to all children’s
1 programs broadcast during this quarter that are subject to those requirements

a That it did not comply fully with the FCC’s commercial limits with respect to all children’s
program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.

%‘7 /L ’M"VL 10/13/09

Gary R. Nielsé}, General Manager Date
KVOA-TV/-DT4
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KVOA

TUCSON

CERTIFICATION OF COMPLIANCE WITH
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING
FOURTH QUARTER 2009

CHANNEL 4
K04QP

REPORTING DATE: October 17, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa's Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m
* Pre-empted due to NBC Sports
+ Scheduled to air on 10/47/09
24 Gg~
Jane and the Dragon (from 10/10/09) Saturday Scheduled to air 4:30p to 5p 4m
* Pre-empted due to NBC Sports run-over
Jacob Two-Two (from 10/10/09) Saturday 4:36 pm to 5:06 pm 3m30s
* Slid due to NBC Sports run-over
Willa’s Wild Life (from 10/10/09) Saturday 6:00 pm to 6:30 pm 3m30s

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

w That it complied fully with the FCC’s commercial limits with respect to all children’s
/ programs broadcast during this quarter that are subject to those requirements

0 That it did not complyfully with the FCC's commercial limits with respect to all children’s
program broadcasjQuring this quarter that are subject to those requirements, as explained
in Attachment A Hefeto.

ey )

/éary R. Nieléen, General Manager

10/21/09

Date



- i CERTIFICATION OF COMPLIANCE WITH CHANNEL 4
KVOA. COMMERCIAL LIMITS IN CHILDREN'S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: October 18, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial

Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol (from 10/10/09) Sunday 9:30 am to 10:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’'s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

K That it complied fully with the FCC’s commercial limits with respect to all children’s
' programs broadcast during this quarter that are subject to those requirements

) That it did not comply fully with the FCC’s commercial limits with respect to all children’s
program broadgast during this quarter that are subject to those requirements, as explained

10/21/09

Gary R. Niel§en, General Manager Date
KVOA-TV/-DT4



CERTIFICATION OF COMPLIANCE WITH CHANNEL 4

- i ,
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: October 24, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa’s Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m
+ Preempted due to NBC Sports
+ Scheduled to air 11/7/09
Jane and the Dragon (from 10/17/09) Saturday 4:30 pm to 5:00 pm 4m

* Total commercial matter includes all spots promoting products or services broadcast during children's programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website's home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

,ﬁ That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast duri is quarter that are subject to those requirements

a That it did not comply fully with the FCC’s commercial limits with respect to all children’s
program broadcastduring this quarter that are subject to those requirements, as explained

in Attachment A g
oY ; ; //// L 10/27/09

Gary R. Niélsen, General Manager Date
KVOA-TV/-DT4



i r 8 CERTIFICATION OF COMPLIANCE WITH CHANNEL 4
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: October 31, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa's Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC'’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website's commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

X That it complied fully with the FCC’s commercial limits with respect to all children’s
/ programs broadcast during this quarter that are subject to those requirements

O That it did not cg(pfy fully with the FCC’s commercial limits with respect to all children’s
program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.

7~
"2y ///4/ : /)¢

G%ry R. N/I/elsen, General Manager Date
KVOA-TV/-DT4
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KVOA

TUCSON

CERTIFICATION OF COMPLIANCE WITH
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING

FOURTH QUARTER 2009

CHANNEL 4
K04QP

REPORTING DATE: November 7, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa's Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m
Jane and the Dragon (from 10/24/09) Saturday 4:30 pm to 5:00 pm 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program's characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

% That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements

a That it did not omply.fully with the FCC's commercial limits with respect to all children’s
program bro cast,cmring this quarter that are subject to those requirements, as explained
in Attachment A héreto.

oL, ik

Gary R. Niélsen, General Manager Date
KVOA-TV/-DT4
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‘,_,”', CERTIFICATION OF COMPLIANCE WITH CHANNEL 4
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: November 14, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa's Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

\
% That it complied fully with the FCC’s commercial limits with respect to all children’s
£ programs broadcast during this quarter that are subject to those requirements

a That it did not comply/fully with the FCC’s commercial limits with respect to all children’s
program broadcast dunng this quarter that are subject to those requirements, as explained

in Attachment reto

Gary R. Nielse,r{, General Manager Date
KVOA-TV/-DT4

Y74




A D CERTIFICATION OF COMPLIANCE WITH CHANNEL 4

-V ,
KNVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP

TUCSON FOURTH QUARTER 2009

REPORTING DATE: November 21, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa’s Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

X That it complied fully with the FCC’s commercial limits with respect to all children’s
# programs broadcast during this quarter that are subject to those requirements

m That it did not co
program broadc

in Attachment
s%r /ﬁ/// 92 2%

GaryR N isen General Manager Date
KVOA-TV/-DT4

ully with the FCC’s commercial limits with respect to all children’s
uring this quarter that are subject to those requirements, as explained
reto.




- CERTIFICATION OF COMPLIANCE WITH CHANNEL 4
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUGCSON FOURTH QUARTER 2009

REPORTING DATE: November 28, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa’s Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising), the website's home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

){ That it complied fully with the FCC’s commercial limits with respect to all children’s
. programs broadcast during this quarter that are subject to those requirements

O That it did not comply fully4
program broadcast during

:: in Attachment A heretg

Gary R. Nielen, General Manager Date
KVOA-TV/-DT4

the FCC’s commercial limits with respect to all children’s
quarter that are subject to those requirements, as explained
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CERTIFICATION OF COMPLIANCE WITH CHANNEL 4

-
KVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: December 5, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa's Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising), the website's home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

X That it complied fully with the FCC’s commercial limits with respect to all children’s
’ programs broadcast during this quarter that are subject to those requirements

That it did not comply f ith the FCC’s commercial limits with respect to all children’s
program broadcast dyfing this quarter that are subject to those requirements, as explained

=]
: in/thh.

Gary R. Nielsgfi, General Manager Date
KVOA-TVI-DT4
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KVOA

TUCSON

CERTIFICATION OF COMPLIANCE WITH
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING

FOURTH QUARTER 2009

CHANNEL 4
K04QP

REPORTING DATE: December 12, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial

Children’s Program Days and Times Aired Matter* (Minutes,

Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa’s Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

ﬁ That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements

a That it did not co

y fully with the FCC’s commercial limits with respect to all children’s
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Al CERTIFICATION OF COMPLIANCE WITH CHANNEL 4
WKNVOA COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: December 19, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa's Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website’'s home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell producis or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

X That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements
a That it did not comply fully with the FCC’s commercial limits with respect to all children’s

program broadcast during this quarter that are subject to those requirements, as explained
i Attachment A hereto.
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Al CERTIFICATION OF COMPLIANCE WITH CHANNEL 4
KNVOA COMMERCIAL LIMITS IN CHILDREN'S PROGRAMMING K04QP
TUCSON FOURTH QUARTER 2009

REPORTING DATE: December 26, 2009

CHANNELS 4 and 23 aired the following programming originally produced and broadcast primarily for an audience
of children twelve years old and younger during fourth quarter:

Total Commercial
Children’s Program Days and Times Aired Matter* (Minutes,
Seconds)
The Zula Patrol Saturday 8:00 am to 8:30 am 3m30s
My Friend Rabbit Saturday 8:30 am to 9:00 am 4m
Willa’s Wild Life Saturday 9:00 am to 9:30 am 3m30s
Babar Saturday 9:30 am to 10:00 am 4m
Shelldon Saturday 10:00 am to 10:30 am 3m30s
Jane and the Dragon Saturday 10:30 am to 11:00 am 4m

* Total commercial matter includes all spots promoting products or services broadcast during children’s programs,
including all spots provided by networks, syndicates and local stations.

The Children’s Television Act and the FCC'’s rules require that children’s programming may not contain more than
10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays. In addition, children’s programming may not direct viewers to an
Internet website unless the website offers a substantial amount of bona fide program-related or other non-
commercial content; the website is not designed “primarily” for commercial purposes (that is, e-commerce or
advertising); the website's home page and other menu pages clearly distinguish between the website’s commercial
and noncommercial sections; and, the website page to which viewers are directed is not used for e-commerce,
advertising or other commercial purposes (that is, the page has no links labeled “store” or direct links to other
pages with commercial material). Finally, neither children’s programming nor commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote or sell products or services.

After due review of internal station records and documentation provided to us by program suppliers, KVOA-TV/-DT
hereby certifies:

X That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements

a That it did not comply fully with the FCC'’s commercial limits with respect to all children’s
program broadcast during this quarter that are subject to those requirements, as explained
in Attachment A hereto.
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