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October 19, 2010
Dear Traftic Manager:

The Ad Council has sent you Pet Adoption PSAs digitally via DG-Fastchannel and these spots
are ready to air immediately

We want to save the lives of millions of shelter pets, and we'd like you to help us. An estimated
eight million dogs and cats enter animal shelters and rescue groups every year and over half are
gothanized. The Advertising Council, The Humane Society of the Uniled States and Maddie's
Fund have joined together in "The Shelter Pet Project,” a campaign to increase the number of
pets who are acquired from shelters and to give each one a loving home.

As part of this campaign, we're pleased (0 bring you our newest television PSA, designed (o
encourage pet lovers throughout the country to make shelters and rescue groups the first place
they turn when acquiring companion animals.

The new PSAs feature characters from Disney's upcoming DVD "Santa Paws” to inspire kids and
parents alike to visit their local shelters when considering pet adoption. The PSAs encourage
viewers to visit The Shelter Pet Project website {(www.theshelterpetproject.org) to learn more
about adopting a shelter pet, send an interactive e-card and possibly even find their perfect pet.

We thank you for your support in sharing this important message. Please place ads in
donated ad space.

Pet Adeoption

BSHH. “Magical Difference - Kids™ 30 CNPAOO12000 S D G
¥S$< 72 “Magical Difference - Adulis” :30 CNPAQOO14000
SScg 3 “Magical Difference - Kids” 15 CNPAOO13000 /o /j 5
X< 4, “Magical Difference - Adults” 115 CNPAOO15000

5. “Magical Difference - Kids”™ 30 CNPAO018000 (Spanish)

6. “Magical Difference - Adulis” 30 CNPAOG016000 (Spanish)

7. “Magical Difference - Kids” 115 CONPAOO1S000 (Spanish)

8. “Magical Difference - Adulis” :15  CNPAOO17000 (Spanish)

Spots Expire: 06/30/2011

PLEASE NOTE: The attached material designates an expiration date for each PSA. Because of
the SAG/AFTRA labor contract, the material cannct be aired after the expiration date. Airing the
PSAs after the expiration date may result in claims for talent fees by the union's members.



From DG FastChannel Mon 18 Oct 2010 10:5G:46 PM EDT Page 1 of 2

URGENT - PLEASE DELIVER TO
TRAFFIC DEPT. IMMEDIATELY!

ATTENTION: EWMB-TV Traffic/Continuity Department
DATE: 10/18/10

TOTAL PAGES: 2

CLIENT: The Ad Council

AGENCY: The Ad Council
TRACKING #:  AP18510 ¥a Hrer hovd /ﬂn/\»ew
QUESTIONS? 1-800-324-5672

MEDIA FILE

CART # ISCI/COPY # TITLE FLIGHTDATES| ~ o o | %
CNFI0037000 "SURGERY"/CC . 30 sec
CNFIO032000 "SURGERY"/CC e 15 sec
CNFIO033000 "RUCKUS'/CC 6}_"’;0/ 4 30sec
CNFI0034000 "RUCKUS'/CC 11 15 sec

6 [ ﬂ &
I /’f
MEDIA DELIVERY EXPECTED BY: 10/19/10

If & problem occurs in media delivery, a dub shipment will be issued. If o length is shown as 0 sec on this fox,
be advised that we have not yet received the corresponding media: consider this an aler to you
that wa have been Instructed o send the media when It arives af DG.

FOR STATICN PRODUCTION USE:

() New () Revised () Addition

Straight Read Cart Casseite Digital
Contract # Sales Person Date Due
Voice Talent Completed By

Special Instructions

* Media File Length includes the qudible slate for radio spots and additional seconds of black to ensure
frame accuracy of television spots, vV1.3.5
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October 18, 2010
Dear Traffic Manager:

The Ad Council has sent you Fatherhood involvement PSAs via DG-Fastchannel and these spots
are ready to air immediately.

The U.5. Department of Health and Human Services’ Administration for Children and Families,
Office of Family Assistance, and The Advertising Coundil are delighted to share a new public
service advertising campaign which encourages dads to become more involved in their
children’s lives and inspires a new commitment to responsible fatherhood.

According to hational surveys, more than 9 in 10 parents agree that there is a “father absence
crisis” in America. In the U.S., an estimated 24 million children live without their fathers.

Research shows that the lack of a father in the home correlates dosely with crime, educational
and emotional problems, teenage pregnancy and drug and alcohol abuse. Children with
involved, loving fathers are significantly more likely to do well in school, have healihy self-
esteem, exhibit empathy and pro-social behavior and avoid high-risk hehaviors.

In an effort to show dads the unique and irreplaceable role they play in their children’s lives, the
new PSAs communicate to fathers that “the smallest moments can have the biggest impacton a
child’s life.” The PSAs conclude with the tagline, “Take time to be a dad today” and encourage
fathers to visit www.fatherhood.gov or call 1-877-4DAD411 to learn how to be more involved
fathers. Thank you for supporting these PSAs and helping us inspire a new commitment to
responsible fatherhood.

Fatherhood Invelvement
1. “Surgery” 330 CNFI0031000 855—2"'
2. “Ruckus” 30 CNFI0033000 SSS 3
3. “Surgery” 15 CNFI0032000 8—5’?1_}
4. “Ruckus 115 CNFI0034000 —
5SS
Spots Expire: 09/02/2011

PLEASE NOTE: The attached material designates an expiration date for each PS4 Because of the SAG/AFTRA labor contract, the
merterial cannot be aired after the expiration date. Alring the PSAs after the expiration date may result in clalms for tolent fees by
the union’s members. Al Rights within the PSAs are owned by the Advertising Council or the named Sponsors. Saie of sponsorship to
airy other party is prohibited. No cropping, editing or modifications are permissible.
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Dear Traffic Mahager;

The Ad Council has sent yau Lead Polsonlng Preventlon PSAs digitally via DG-Fastchannel and these spots
are ready 10 air immediarely,

National Lead Poisuning Prevention Week is October 24-30, The focus of this wesk is tu
encourage consumers Lo lake four simple sleps Lo prolect Lheir lamilies [rom lead painl poisoning:
Get your home tested. Get your child tested. Get the facts. Spread the word.

You can help by continuing to air our national English and Spanish Lead Poisoning Prevention
PSAs faund below. Lead paint poisoning affects over one million children in the United States
today, but is completely preventable. in children, lead paint poisoning can cause learning
disabilities, hearing loss, spesch delays, mental retardation, aggressive/violent behaviors, and in
severe instances comas, convulsions and even death.

(n April 2010, we launched the first national PSA campaign designed to educate parents about
the dangers of lead paint paisaning and drive them to take action to safeguard their children.
Through striking images of old paint pouring into a child’s bottle, cereal bowl and juice cup, this
groundbreaking multimedia campaign brings the issug of lead paini poisoning back into the
public’s purview and encourages parents and caregivers to visit the campaign website
leadfreekids.org or call 800-424-LEAD to leam more.

Please continus to help us communicate this important message by airing these PSAs at your
station’'s discretion.

Lnstod. %)

Flease help support this Campaign and tha Ad Council by running the following PSAs in donated meldia
space. Thank you.

The Advertising Council
Lead Poisoning Prevention

National Distribution
1. “Milk Bottle” :30) CNLG-9230-1 B39 &
2. “Sippy Cup” :30 CNLG-9330-1 $ S (i
3. “Ceregal Bowl” 30 CNILG-9430-1 Y
4. “Milk Bolile® ‘15 CNIG-9115-1

CAAY



From DG FastChannel

8 XN O

11.
12.
13.
14.
15.
16.

Thu 14 Oct 2010 03:23:49 PM EDT

“Sippy Cup”
“Cereal Bowl”
“Milk Bollle”
“Sippy Cup”

“Milk Boitle” (Spanish)
. “Sippy Cup” (Spanish)

Spots Expire: 05/10/2011

15
15
10
10
:30
:30
“Cereal Bowl!” (Spanish) :
“Milk Boille” (Spanish)
“Sippy Cup” (Spanish)

“Cercal Bowl” (Spanish) :
“Milk Bottle” {Spanish)
“Sippy Cup” (Spanish)

30

(15
o )

15

110
10

CNLG-9215-1
CNIG-9315-1
CNLG-2110-1
CNLG-9210-1
CNLG-98310-1
CNLG-9630- 1
CNIG-9730-1
CNLG-9415-1
CNLG-9515-1
CNLG-9615-1
CNLG-9410-1
CNLG-9510-1

Page 3 of 3

PLEASE NOTE: the ulluched malesial dosiznales an eapiration dale for cach PSA. Beeause of the SAG/AR RA labor conlract, the
retalerial cannot be aired afller the expiration dule, Airing the PSAs alter the eapiration dale may resultin claims for Wlont fees by
the union’s members.All Rights within the PSAs are owned by the Advertising Couneil or the named Sponsors. Sale of sponsorship to

aty other party s prohlbited. No cronping, editing or maedifications are parmissible.



Fram DG FastChannel Thu 14 Oct 2010 03:23:49 PM EDT Page 1 of 3

 URGENT - PLEASE DELIVER TO
cwnses TRAFFIC DEPT. IMMEDIATELY!

ATTENTION: EWMB-TV Traffic/Continuity Department
DATE; 10/14/10

TOTAL PAGES: 3

CLIENT: The Ad Council

AGENCY: The Ad Council

TRACKING #:  AP15065
QUESTIONS? 1-800-324-5672

MEDIA FILE
CART # ISCl/COPY # TITLE FLIGHT DATES LENGTH" %
CNLGR?T157 MILK BOTTLE/CC 15 sec
CNLES92301 MILK BOTTLE/CC 30sec
CNLE93301 SIPPY CUR/CC 30sec

CNLE9430]1 CEREAL BOWL/CC 30 sec

MEDIA DELIVERY EXPECTED BY: 10/15/10

If a problem occurs in media delivery, a dub shipment will be issued. If alength is shown as 0 sec on this fox,

be advised that we have net yet received the corresponding media: consider this an alert fo you
that we have been instructed to send the media when it arrives ot DG FasiChannel,

FOR STATION PRODUCTION USE:

() New () Revised () Addition

Straight Read Cart Cassette Digitad
Contract # Sciles Person Date Due
Voice Talent Completed By

Special Instructians

* Media File Length includes the cudible slate for radio spots and additional seconds of black o ensure
frame accuracy of television spots.

v1.2.0
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Cctober 7, 2010

{0

Dear Traffic Manager:

The Ad Council has sent you High School Drop Qut PSAs via DG-Fastchanne! and these spots are
ready to air immediately.

To sutceed, students need to finish.
To finish, they need our encouragement.

Approximately 7,000 high school students drop out every school day, which translates to one in.
three teens in cur country who gives up on his or her dreams. Research shows that the decision
to drop out doesn't happen overnight.

Please air these PSAs (which indude the new Reagan work) to inspire peers, parents, and other
adult influencers to boost potential graduates at-risk of dropping out

The Advertising Conncil
Boost — High School Dropout Prevention

1. Reagan %S 33 30 CNOGDO48000
2. Reagan 3G "‘f 45 cNocooasooo X T/ 9 2012
3. MichaelRevised ~F X 23X~ 30  CNOGDO46000
4, Michael Revised — Spanish 30 CNOGQO047000
5. Ativa :25/:05 CNOGOO50000
6. Ativa 30 CNOG0051000
7. Ativa —Spanish :30 CNOGO052000
8. Ativa —Spanish i :15 CNOGO053000
9. David 130 CNOGO054000
10. lose :25/:05 CNOGO055000
1 jose 5230 30 CNOGOO56000
12. Jose 15 CNOGOOSS000
13. Jose —Spanish 130 CNOG0053000
14, lose — Spanish 15 CNOG 0057000

Spots 1 & 2 Expire: (2/08/2011

Spots 3 & 4 Expire: 12/18/2011

Spots 5 - 15 Expire: 02/236/2011

PIEASE NOFE: The attached material designates an explration dote for each PSA. Because of the SAG/AFTRA labor contract, the
maoterial cannot be gired after the expirotion date. Airing the PSAs after the expirgiion date may result in claims for talent jees by
the union's members.All Rights within the PSAs are owned by the Advertising Coundif or the named Sponsors. Soie of sponsorship to
any other party is prohibited. No cropping, edifing or modifications are permissible.
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ndl
September 13, 2010

Dear Traffic Manager

The Ad Ceuncil has sent yatl Community Engagement FSAS via DG-Fasichahnel and thesa spots are ready 1o sl
immediately.

It takes everyone in the community working together to create a brighter future. Through the work of the 1,300 local
United Ways across the country, United Way is creating opportunities for a better life for everyone, by focusing on
the building blocks of a good life:

Education - Helping Children and Youth Achieve Their Potentjal
Income - Prometing Financial Stability and Independence
Health - Improving Peaple’s Health

The Ad Council, in partnership with United Way Worldwide and NFL Films, has develaped a new TV PSA featuring
Nnamdi Asomugha of the Oakland Raiders showing viewers how he lives united, This distribution alse includes the
“Live United Revised 2002" spot and the 2009 PSA featuring LaDalnian Tomlinson of the San Diega Chargers. These
PSAs work to motivate and inspire people from all walks of life 1o g=t sngaged and pariner with United Way o
advance the commeon good. The LIVE UNITED/NFL PSAs urge Histeners to, “Not just wear the shirt, Live it” by visiting
wwwiiveunited.org and finding ways they can give bacl: ta thelr community.

I ha campaign invites everyone to LIVE UNIEED, bacause underneath everything we are, underneath averything we
do, we are all pepple. Connacled, inlerdependunt, uniled. And when we reuch oul g hund Lo one, wa inlluence the
candition ef all. Please help support the Ad Council and this campzign by running these spots in donated media space
at your station’s diseretion. For mare information an this campaign visit: adcouncil.arg or [iveunited.org.

Please help sup - I A i waning.the following PSAs in donated media space. Thanlc

The Adverdising Council

1. College Crash Course - NFL 130 CNULO035000 %S 7
. Live United - NFL 30 Cchuoslon ¥ 3 SE”

3. Live United- NFL 120 CNULOD43000

4. Live United - NFL 115,y CNULOO45000 S’Sé

5. Live United - N 716 RULODAT000-— %

&. Live United — Revised 2009 130 CNULCD45000 Q'S 2.2

. I =
8. Live United — Revised 2009 115 CNULOD51000 8{ !?:45 év\- D é I %
9. Live United —Revised 2009-5pn  :30 CNULOQS5000
10. Live United - Revised 2009-5pn :25/05  CNULOOSS000
11. Live United — Revised 2009-Spn 15 CNULODS57000
12,
Spot 1 Expires: 11/22/2011/ Spots 2-5 Never Expire / Spots 6-11 Expire: 02/28/2011

PLEASE NOTE: Ifre ullached mualeriol deslynales an expitalion dule Jor vach PSA. Secuust of the SAG/AFTRA labor conlroct, the
material cannot be gired after the expirotion date. Airing the PSAs after the expirgtion dote may result in cloims for talent fees by
the wnion’s members. Al Rights within the PSAs are owned by the Advartising Council or the named Sponsors. Sole of spansorship to
wny other party is prohibited, Ne cropping, cditing or modificetions arc permissibic,



From DG FastChannel Mon 13 Sep 2010 07:25:15 PM EDT Page 1 of 1

 URGENT - PLEASE DELIVER TO
et TRAFFIC DEPT. IMMEDIATELY!

ATTENTION: EWMB-TV Traffic/Continuity Department
DATE: 09/13/10

TOTAL PAGES: 1

CLIENT: The Ad Council

AGENCY: The Ad Council

TRACKING #  9P12101
QUESTIONS? 1-800-324-5672

MEDIA FILE
CART # ISCI/COPY # TITLE FLIGHT DATES LENGTH" %
CNULOD42000 LIVE UNITED REVISED 20 30sec
CNULDO51600 LIVE UNITED REVISED 20 15 sec
CNULOD53000 LIVE UNITED REVISED 20 30sec
CNULDGS5000 LIVE UNITED REVISED 20 30sec
CNULDOE7000 LIVE UNITED REVISED 20 15 sec
CNULOOS2000 LIVE UNITED REVISED 20 30 sec

IMPORTANT: YOU WILL NOT RECEIVE TRAFFIC INSTRUCTIONS FROM DG FASTCHANNEL

MEDIJA DELIVERY EXFECTED BY: 09/14/10
If & problem occurs In media delivery, a dub shipment will be issued. If o length is shown as 0 sec on this fax,

be advised that we have not yet received the corresponding media: consider this an alert to you
that we have been instructed to send the media when it arrives ot DG FastChannel,

FOR STATION PRODUCTION USE:

() New () Revised () Addition

Straight Read Cart Cassefte Digital
Contract# Sales Parson Date Due
Veice Talent Completed By

Special Instructions

* Medlia File Length includes the audible slate for radio spots and additional seconds of black fo ensure
frame accuracy of television spots. v1i.2o



From DG FastChannel Thu 09 Sep 2010 10:54:52 AM EDT Page 2 of 2

all

-
undl
September &, 2010

Dear Traffic Manages:

The Ad Council has sent you Boaster Seat — Lateh CPS PSAs digitally via DG-Fastchanne! and these spots are ready to
air immediataly.

According to a NHTSA study, 3 out of 4 kids are not as secure in the car as they shonld be because their car seats are
not being used correctly. One way a parent or caregiver can help increase their child’s safety in the car is by using the
LATCH =system {Lower Anchors and Tethers for Children) to secure the ear seat to the vehicle.

The LATCH system, required on alf car seats and maost vehicles manufactured after September 1, 2002, was developed
to make it easier to correctly install car seats without seatbelts. The car seats have lower attachments which fasten
inta “anchars” in the backseat of the vehicle and an upper strap or “tether” on the car seat which attaches ta an
upper attachment point in the vehicle.

These television executions, a key part of a comprehensive national campaign te protect children by increasing the
use of LATCH, were created [m conjunction with NHTSA's Child Passenger Sefety Week which kicks off on September
19" and cancludes September 25" with “National Seat Check Saturday,” whers certified child passenger safety
technicians are available to provide free child safety seat inspections nationwide and educate parents and caregivers
aoh how to install their child’s safety seats properly In their vehicles.

1T is imparative to aducate parents on how tha LA I CH systam warke and of the safaty banefits it provides. 1he
exuculions dirsel o waw salferears gov where parenis can find this erfifeal informaton as wall as lovale o var seal
inspectan station near them. With your help, we can share this life-saving message together. Thank you in advance
for your support of the LATCH Systom Education campaign.

Please help support this Campaign and the Ad Council by running the following PSAs in donated media
space. Thankyou.

The Advertising Council
Booster Scat — Latch CPS Week 2010

SCL8S20
S. U “Slow Motion/LATCH™ 30 CNSB-813(0-7 =
C%’S “Slow Motion/TATCIT 60 CNSE-8260-4 (Spanish)

“Slow Molion/LATCH” 30 CNSB-8230-4 (Spanish)

[ H E iR . INSIE-K -
Slow Molion/LATCH 2650} CNSB-¥T160-4 > MDG 79

P

Spots Expire 7/15/2011

PLEASE NOTE: [he allached materiol designates un exgiration dute foe each PSA. Becaase of the SAGAAFIRA labor cualract, the
material cannot be ired after the expirotion date. Alring the FS5As after the expirgtion dote mey result in daims for tafent fecs by
the hion's members. Al Rights within the PSAs ore owned by the Advertising Counoll ar the named Spansors. Sole of sponsorship to
any ather porty 1s prohibrted. No cropping, edting ne maddicotians are permissiiie.



From DG FastChannel Thu 09 Sep 2010 10:54:52 AM EDT Page 1 of 2

- URGENT - PLEASE DELIVER TO
joianvet TRAFFIC DEPT. IMMEDIATELY!

L

ATTENTION: EWMB-TV Traffic/Continuity Department
DATE: 09/09/10

TOTAL PAGES: 2

CLIENT: The Ad Council

AGENCY: The Ad Council

TRACKING #:  9P7796
QUESTIONS? 1-800-324-5672

MEDIA FILE
CART # ISCI/COPY # TiTLE FLIGHT DATES LENGTH" %
CNSB31307 SLOW MOTION/LATCH 30 sec
CN8B3 1604 SLOW MOTION/LATCH &0 sec
CNEBB2604 SLOW MOTION/LATCH-SPAN &0 sec

CINBBES23C4 SLOW MOTICN/LATCH-SPAN 30 sec

MEDIA DELIVERY EXPECTED BY: 09/10/10

If a problem occurs in media delivery, a dub shipment will be issued. f o length is shown as 0 sec on this fax,

be advised that we have not yet recelved the conresponding media: consider this an alert o you
that we have been Instructed to send the media when it arrives ot DG FastChannel,

FOR STATION PRODUCTION USE:

() New () Revised () Addition

Stralght Read Cart Cassetie Digifal
Confract # Sales Person Date Due
Voice Talent Completed By

Special Instructions

* Media File Length includes the audible slate for radio spots and additional seconds of black fo ensure
frame accuracy of television spots.

V1.20



Materials

! S CHE A AA TS LR AR
SC8264 WPDE TV Pre)0:00:15 CNAU-9515-2

Ad Council - Adoption

&)
ObjectServer AS3/ducketiwo_t

10/12/09 08/21/10

Tl et

On A Dub Lis

SC8265 WPDE TV Pre)0:00:30 CNAU-2530-2 Ad Council - Adoption ObjectServer_AS3/lduckettwo_1  10/12/0909/20/10  On A Dub Lis
SC8263 WPDE TV Pro)0:00:15 CNAU-9615-2 Ad Council - Adoption ObjectServer AS3/lduckettwo_t  10/12/0808/1210  On A Dub Lis
8C8262 WPDE TV Prci:00:30 CNAU-9630-2 Ad Council - Adoption ObjectServer_AS3/duckettwo_  10/12/0909/15/10  On A Dub Lis
SC8261 WPDE TV Pro)0:00:30 CNAU-8730-2 Ad Council - Adoption ObjectServer_AS3/iduckstiwo_t  10/12/0909/18/10  On A Dub Lis
$C8260 WPDE TV Pro0:00:30 CNAU-9830-2 Ad Council - Adoption ObjectServer_AS3/duckeitwo_t 10/12/0909/03/10  On A Dub Lis
508372 WPDE TV Pre)0:00:30 CNDD433010 AD COUNCH. - DRUNK DRIVIMNObjectServer_AS3/mrider:wo_us  12/21/0910/04/10  On A Dub L
SC8324 WPDE TV Prci0:00:30 CNDD4530¢ A COUNCIL - DRUNK DRIVINObjectServer_AS3/mriderwo_us  12/21/0909/2510  On A Dub Lie
$C8325 WPDE TV Pro)0:00:30 CNDD48309 AD COUNCIL - DRUNK DRIVIMNObjectServer_AS3/mriderwo_us  12/21/0810/11/10  On A Dub Lie
SC8320 WPDE TV Pro)0:00:18 CNDD511513 AD COUNCIL - DRUNK DRIVIMNObjectServer_AS3/mriderwo_us  12/21/0907/16/10  On A Dub Lis
SC8321 WPDE TV Pr)0-00:30 CNDDZ13018 AD COUNCIL - DRUNK DRIVIM ObjectServer AS3/mriderwo_us  12/21/0910/09/10  On A Dub Lis
SC8317 WPDE TV Prc)0:00:15 CNDD81153 AD COUNCIL - DRUNK DRIVINChjectServer_AS3/mriderwo_us  12/21/0910/08/10  On A Dub Lis
SC8319 WPDE TV Prci0:00:15 CNDD82153 AD COUNCGIL - DRUNK DRIVINObjectServer_AS3/mriderwo_us  12/21/0910/10/10  On A Dub Lis
SC8323 WPDE TV Prc0:00:30 CNDDB3103 AD COUNCIL - DRUNK DRIVINObjectServer_AS3/mriderwo_us  12/29/0910/09110  On A Dub Liz
SC8315 WPDE TV Prc)0:00:15CNDD83153 AD COUNCIL - DRUNK DRIVINObjectServer_AS3/mriderwo_us  12/21/0910/10/10  On A Dub Lis
SC8310 WPDE TV Prc)0:00:30 CNDD83306 AD COUNCIL - DRUNK DRIVINObjectServer AS3/mriderwo_us  12/21/0910/10/10  On A Dub Lis
SC8311 WPDE TV Prc)0:00:30 CNDD84306 AD COUNCIL - DRUNK DRIVINObjectServer AS3/mriderwo_us  12/21/0910/08/10  On A Dub Lis
S$C8318 WPDE TV Pr)0:00:15CNDD85153 AD COUNCGIL - DRUNK DRIVINObjectServer_AS3/mriderwo_us  12/21/0910/13/10  On A Dub Lic
SC8312 WPDE TV Prci0:00:30 CNDD86303 AD COUNCIL - DRUNK DRIVINObjectServer AS3/mriderwo_us  12/21/0910/13/10  On A Dub Lis
SCH309 WPDE TV Prci0:01:00 CNDDB2612 AD COUNCIL - DRUNK DRIVIMNObjectServer_AS3/mriderwo_ us  12/21/0808/24/10  On A Dub Lis
SC8280 WPDE TV Prcj0:00:30 CNF1-9330-2 AD COUNCIL - BE ADAD ObjectServer_AS3/duckettwo_1  10/12/0909/24/10  On A Dub Lis
$C8279 WPDE TV Proi0:00:30 CNFI-9530-2 AD COUNCIL - BE ADAD ObjectServer_AS3/lduckettwo_1  1012/0909/1810  On A Dub Lis
508488 WPDE TV Prci0:00:30 CNFR-9230-2 AD COUNCILFORECLOSURE ObjectServer_AS3/harley:wo_us  07/01/1010/10/10  On A Dub Lis
SC8488 WPDE TV Prei0:00:30 CNFR-9330-2 AD COUNCIL-FORECLOSURE CbjectServer_AS3fharley:wo_u:  07/01/1010/13/10  On A Dub Lis
SC8497 WPDE TV Proi0:00:15 CNGDS1152 BARRIERS_15 ObjectServer AS3/harley:wo_u:  07/191010/08/10  On A Dub Lis
58495 WPDE TV Prei0:01:00 CNGD91602 BARRIERS_60 ChjectServer AS3/harley:wo_us  07/19/1009/24/10  On A Dub Lis
§C8491 WPDE TV Pic)0:00:15 CNMH-8115-2 AD COUNCIL-MEN'S HEALTH ObjectServer_AS3/harley:wo_ut  07/01/1010/10/410  OnADub L
SC8490 WPDE TV Prci0-00:30 CNMH-9130-2 AD COUNGIL-MEN'S HEALTH ObjectServer_AS3/lharley:wo_us  07/01/1010M210  On A Dub Lie
$C8493 WPDE TV Prc)0:00:15 CNMH-8215-2 AD COUNGCIL-MEN'S HEALTH ObjectServer_AS3ftharley-wo_us  07/01/1010/10/10  OnADub Lis
$C8297 WPDE TV Prc)0:00:30 CNNIS0332 AD COUNCIL - FLU VACCINATObjectServer AS3/mriderwo_us  12/14/0810/12/10  On A Dub Lis
SC8298 WPDE TV Prc)0:00:30 CNNIS0342 AD COUNCIL - FLU VACCINA1ObjectServer_AS3/mriderwo_us  12/14/0910/11/10  On A Dub Lis
SC8304 WPDE TV Prei0:00:30 CNNIZ0362 AD COUNCIL - FLU VACCINA1ObjectServer_AS3/mriderwo_us  12/14/0910/13/10  On A Dub Lis
SC8306 WPDE TV Pro)0:00:30 CNNI90372 AD COUNCIL - FLU VACCINA1ObjectServer AS3/mriderwo_us  12/14/0909/24/10  On A Dub Lis
SC8256 WPDE TV Prc)0:00:30 CNNEG113-1 Ad Council - Sesame Sireet  ObjsctServer_AS3/lduckettwo_  10/12/0909/23/10  On A Dub Lis
SCa251 WPDE TV Pro):00:30 CNPA-G130-2 Ad Coundii - Humane Society ObjectServer AS3/lduckettwo_t  10/01/0908/12/10 OnA Dub Lis
SC8505 30:00:30 CNPA91312 OLIVE ObjectServer_AS3/hariey:wo_t:  08/03/1008/03/10  On A Dub Lis
$C8252 WPDE TV Pre)0:00:30 CNPA-9230-2 Ad Council - Humane Society ObjectServer_AS3/duckettwo_1  10/01/0908/08/10  On A Dub Lie
SC8508 10:00:15 CNPAS4152 ANDY ObjectServer_AS3/Aharley-wo_u: 08/03/1008/03/10  On A Dub Lie
SC8510 WPDE TV Prc)0:00:15 CNPAS7152 MIKE ObjectServer_AS3/harley:wo_us  08/03/1010/10/10  On A Dub Lie
seas21 WPDE TV Pr¢i0:00:30 CNSB-8130-7 ow Motion Latch_30 ObjectServer_AS3/harley:wo_us  09/16/1010/1310  OnADub Lis
§C8520 30:01:00 CNSB-8160-4 Slow Motion Latch ObjectServer_AS3/lhariey:wo_ue  09/16/1010/07/10  On A Dub L
5C8522 WPDE TV Prci0:00:30 CNUL0049000 \Five United_Rev2008_30 ObjectServer_AS3/tharley:wo_ue  08/16/10 1041310 On A Dub Lis
SC8523 WPDE TV Pro)0:00:15 CNUL0051000 Live United_Rev2008_15 ObjectServer_AS3/harley:wo_us  09/16/1010/13/10  On A Dub Lis
SC8274 WPDE TV Pro)0:00:15 CNUL-8315-2 AD COUNCIL - UNITED WAY ObjectServer AS3flduckettwo_t  10/12/0810M13/10  On A Dub Lis
§C8275 WPDE TV Pro)(:00:30 CNUL-9530-2 AD COUNCIL - UNITED WAY ObjectServer AS3/lduckettwo_t  10/12/0810/1310  OnADub Lis
5C8532 10:00:30 Crossing Delancey Crossing Delancey ObjectServer AS3/harey-wo_u: 10/121010M12/10  On A Dub Lie
8C8527 10:00:30 CRTA_CoastTransitPlus CRTA_CoasiTransitPlus ObjectServer_AS3fharleywo_u:  10/11/1010/13/10  On A Dub Lis
SC8528 10:00:30 CRTA_Delivering for Busir CRTA_Delivering for Business ObjectServer_AS3/harley:wo_: 10/41/4010/13/10  On ADublis
SC8529 10:00:30 CRTA_Delivering for Senic CRTA_Delivering for Seniors ObjectServer_AS3/lharleyrwo_ut  10/11/1010/13/10  On A Dub Lis
8C8530 10:00:30 CRTA_Delivering for StudeCRTA_Delivering for Students ObjeciServer_ AS3ftharley-wo_u:  10/11/101013A10  On A Dub Lis
8C8531 10:00:30 CRTA_Delivering for Veter CRTA_Delivering for Veterans ObjectServer AS3fharley:-wo_us  10/11/1010/13M10 On ADub Lis
SC8519 J0:00:30 Florence Littie Big River  Florence Littie Theatre_Big Rive ObjectServer_AS3/lhariey-wo_u 09/09/1009/24/10  On ADub Lis
SC8398 WPDE TV Prc)0:00:30 MARCH FOR BABIES ~ MARCH OF DIMES ObjectServer_AS3/mshefleywo_  03/121010M12/10  On A Dub Lis
SC8525 WPDE TV Pro)0:00:20 PSA/Boystown Hotline  PSA/Boystown Hotline ObjectServer/mcamprwo_user:d  02/14/06 09/256/10  Dub Confirms
SC8526 WPDE TV Pro)0:00:20 PSA/Hospitalized Vet PSA/Hospitalized Vets ObjectServer/moamp:wo_userd 02/14/06 09/25/10 Dub Confirmu
SC8524 WPDE TV Pro)t:00:20 PSA/Shriners Children’s HPSA/Shriners Children's Hospit: ObjectServermcamp:wo_userd 02/14/06 10/1210  Dub Confinm
SC8397 WPDE TV Prc)0:00:30 SHERRI SHEPHERD MARCH OF DIMES ObjectServer_AS3/mshelleywo_  03/12/1010/13/10 OnADub L
SCH8168 WPDE TV Prc)0:00:30 Soccer - MODN7003 March of Dimes ObjectServer_AS3/mshelleywo_  08/10/0910/13/10  On A Dub Lic
SC8130 WPDE TV Pro0:00:30 Stroke Awareness PSA  American Heart Association  ObjectServer AS1/harley-wo_u: O7/10/08 0819110 Dub Confirmu
SC8148 WPDE TV Pre):00:30 United Way of Horry Coun United Way of Horry County ObjectServer_AS3fharley:-wo_u:  11/07/08 08/19/10 On ADub Lis




From DG FastChannel Thu 26 Aug 2010 11:08:25 AM EDT Page 2 of 2

LNCl
Dear Traffic Manager:

The Ad Council has sent you Energy Efficlency PSAs digitally via DG-Fastchannel and these spots are ready
o air immediately,

Increasing energy demand requires addilional supplies 1o keep cosls low, ensure
reliability, and reduce America’s dependence on loreign energy sources, Consumers can
make a signilicant dillerence on all these fronts by reducing demand through simple
encrgy clliclency mCASUICS.

In & national survey of kids ages 8-12, 85 percent believed that they could fead their
family to do what is needed to consume less energy in the home. Developed by Walt
Disncy Studios Home Entertainment in collaboration with the Ad Council, the pow TV
PSAs arc designed 1o cducaic 8-10) year olds on positive energy cilicicnl habils and
feature the beloved Disncy character, Tinkerbell. ‘The PSAs direct vicwers to an
interactive website, www.cnerpy.gov/kids, where they can play fun games and learn
ahoul simple lips on energy ellicient behaviors Lo reduce energy consumption in the

home.
Please help support this Campaign and tha Ad Council by running the following P5As in donated media [0 /
space, Thank you,

M _ @yv / %

The Advertising Council I W

Energy Efliciency / Digilal
1. “Enargy Savers” = .go ECNENGOAZOOD $s4i 8
2. “Magical Things” & 30 CNEN0o44000 Sa\f 2~
3. “Energy Savers” {Spanish) :30 CNEND048000
4. “Magical Things” (Spanish) 30 CNENOQ46000
5. “Energy Savers” 15 CNEN0D4S000 8{ ¥
6. “Magical Things” 15 CNENGO47000 %5\_} L‘[
7. “Energy Savers” {Spanish} :15 CNENG043000
8. “Magical Things” {Spani : 045000

All Spets Expire on 12/31/2011

PLEASE NOTE: The attached matarial d esighates an expliration @ of the SAG/AITRA labor eontract, the
maaterial cannot be aired after the expiration date. Airing the PSAs after the explra?mn date may resultin daims far talent fees by
Lthe union's members.All Rights wilhin the PSAs are owned by Uie Advertsing Counct] o the mamed Spoersors, Sule of spensorship Lo
any other party is prohibited. Mo cropping, editing or madifications are permissible.



From BG FastChannel Thu 26 Aug 2010 10:28:36 AM EDT Page 1 of 2

" URGENT - PLEASE DELIVER TO
cnis TRAFFIC DEPT. IMMEDIATELY?

ATIENTION: EWMB-TV Traffic/Continuity Department
DATE: 08/26/10Q

TOTAL PAGES: 2

CLIENT: The Ad Council

AGENCY: The Ad Council

TRACKING #:  8P22454
QUESTIONS? 1-800-324-5672

MEDIA FILE

CART # 1SCi/COPY # TITLE FLIGHT DATES LENGTH" %
CNENOQ42000 ‘ENERGY SAVERS"/CC 30sec
CNENOOAS000 "MAGICAL THINGS'/CC § 30 sec
CNENOG43000 "ENERGY SAVERS/CC &P 30sec
CNENOGC44000 "MAGICAL THINGS'/CC 30 sec

MEDIA DELIVERY EXPECTED BY: 08/27/10

If a problem occurs in media delivery. a dubk shipment will be issued. If a length is shown as 0 sec on this fax,

be advised that we have not yet received the corresponding medic; consider this an alert to you
that we have been instructed to send the media when it ariives at DG FastChannel.

FOR STATION PRODUCTION USE:

() New () Revised () Addition

Straight Read Cart Cassette Digital
Contract # Sales Person Date Due
Voice Talent Completed By

Special Instructions

* Media File Length includes the audible siate for radic spots and additional seconds of black to ensure
frame cccuracy of television spots.

V1Z0



Dear Public Service Director,

et d Sy o

The impact of a natural or man made disaster is most damaging when we are not prepared

That’s why the Ready Campaign encourages Americans to have emergency supplies and an
emergency plan in place ahead of time to help ensure that they are safe and know how to respond
in the event of an emergency.

This year, we are releasing new PSAs for our Spanish-language campaign, Listo. Help us
promote this message and encourage the Hispanic population in your community to prepare
themselves and their families.

Sponsored by the Federal Emergency Management Agency (FEMA), the Listo campaign will
launch this September to coincide with National Preparedness Month. This year’s campaign
promoies the idea that “preparing {oday reduces the consequences of a disaster tomorrow” and
encourages the Hispanic community to take three simple steps to be prepared for emergencies:
(1) Get an emergency supply kit; (2) Make a family emergency plan; and (3) Be informed about
the types of emergencies that can happen in their area and the appropriate responses. The PSAs
then direct audiences to visit www.listo.gov where they can find national and local preparedness
information and resources in Spanish.

We thank you for your continued support of the Lzsto Campalgn W1th your help, we can
conjinue to share this important messa ‘ -

[

e R

“Consequences — Spanish”
“Earthquake”

“Flood” & ‘61-[ (0

“Hurricane™
*Cantore — Be Ready”
“Cantore — Be Ready”
“Cantore — Be Ready”
“Cantore — Be Ready - Weather Channel”

. “Cantore — Be Ready — Weather Channef”

Spots 1-2: (8/25/2011
Spots 3-5: 09/15/2011
Spots 6-10 Never Expire

CNHLOO42000
CNHIL0043000
CNHL0044000
CNHLOMS000
CNHL0O046000

o Dé [,



From DG FastChannel Wed 25 Aug 2010 10:46:49 AM EDT Page 1 of 2

" URGENT - PLEASE DELIVER TO
s TRAFFIC DEPT. IMMEDIATELY!

ATTENTION: EWMB-TV Traffic/Continuity Department
DATE: 08/25/10

TOTAL PAGES: 2

CLIENT: The Ad Council

AGENCY: The Ad Councll

TRACKING #:  8P21010
QUESTIONS? 1-800-324-5672

MEDIA FILE

CART # ISCI/COPY # TITLE FLIGHT DATES LENGTH" %
SCLESIL CNHLO07 1000 CONSEQUENCES 30 sec
" CNHLOD73000 CONSEQUENCES SPANISH 30 sec
CNHLOD75000 EARTHQUAKE 10sec
CNHLOO77000 FLOOD 10sec
CNHLO078000 HURRICANE 10 sec

MEDIA DELIVERY EXPECTED BY: 08/26/10

If a problem occurs in media delivery. a dub shipment will be issued. If a length is shown as 0 sec on this fox,

be advised that we have not yet received the corresponding media; consider this an alert {o you
that we have been instructed to send the media when it arrives ot DG FastChannel,

FOR STATICN PRODUCTION USE:

() New {) Revised () Addition

Stratight Read Cart Cassefte Digital
Coniract # Sales Person Dote Due
Voice Talent Completed By

Special Instructions

* Media File Length includes the audible slate for radio spots and additional seconds of black o ensure
frame accuracy of television spofts.

v1.2.0



From DG FastChannel Fri 30 Jul 2010 11:15:53 AM EDT Page 2 of 3

A

o
LNCl
July 28, 2010

Near Traffie Manager:

The Ad Gouncil has sant you Pet Adoption PSAs digitally via DG-Fastchannel and these spots are ready to
alrimmediately.

According to The Hurmane Society of the United States and Maddis’s Fund, of the eight million pets that
enter animal ghelters and rescus groups every yesr, approximately three million of these heaithy and
treatable pets are euthanized due ta a lack of adoption. While there has been steady progress on the issue
(inthe 1870s appraximately 24 million pets were euthanized annually), the cortinued euthanasia of our best
friends and family members is a national tragedy.

Presently, mast people do not obtain their pets from shelters, but rather from pet stores, the Internet, friends,
breeders or ather sources. |n an effort to change this trend, The Advertising Council, The Humane Society
of the United States and Maddie’s Fund are pisased to bring you new television PSAs as part of "The
Shelter Pet Project” campaign, designed to encourage pet lovers throughout the country to make shelters
and rescue groups the first place they tum to when acquiring companion animals.

The new PSAs feature characters from Patrick McDennell's endearing comic strip, "MUTTS,” and have been
animated by award wihning animators Paul and Sandra Fierlinger. These PSAs give shelter pets a voice to
sxplain lhat iU's not heir fzull hal they snded up in shellers and thal, There's nothing wrong wilh sheller
pets.” The campaign encourages sveryone - dog people, cat people, pro-adoption advocates - o visit The
Shelter Pat Projact website fwww theshaltorpetprojsct.org) te learn more about edopting a shelter pet, send
an interactive e-card and possibly aven find their perfect pet.

Woe thank you for your support in sharing this important message.

The Advertising Council
Pet Adoption - Digital

T
Aded 3

Ol 30 CNPAY1312
. “Shemp” 30 CNPA9LIZ22
Flwing” 30 CNPASI332
. Ay 75 UNPAY4152

BS0q 15  CRPATGRIS2
|15 CNPA97182

S 9o ~lon Wnlds ue by =

. EAITan™ 30 CNFADN336
. “Ditched” 30 CNIPADL3O8
. “White Collar” 30 CNPA92305

Spots 1-6 Expire 05/01/2013
Spots 7-9 Expire (18/12/2011

ILEASK NOTE: ‘Lhe attached muterfal designares an sxpiration date for each PSA. Becanse of the
SAG/AFTRA lubor contracl, the ralerial cannel be afred afler the expiraton dute, Adring the PSAs aller
{he expiralivn dute may resall e clabios for tdeul Tees by e univn’s memlurs.

All Rights within the ’'SAs are owned by the Adverlising Councll or Lhe named Sponsors. Sale of
sponsorship to any ather party is prohibited. No cropping, editing or modifications arc permissible,



From DG FastChannel Fri 30 Jul 2010 02:14:22 PM EDT Page 1 of 1

. URGENT - PLEASE DELIVER TO
e TRAFFIC DEPT. IMMEDIATELY!

ATTENTION: EWMB-TV Traffic/Continuity Department
DATE: 07/30/10

TOTAL PAGES: 1

CLIENT: The Ad Council

AGENCY: . The Ad Council

TRACKING #:  7P24733
QUESTIONS? 1-800-324-5672

MEDIA FILE

CART # ISCI/COPY # TITLE FLIGHT DATES LENGTH" %
CNPAR1308 "DITCHED'/CC 30sec
CNPAGZ2305 "WHITE COLLAR/CC 30 sec
CNPARS152 JAZCC 15sec
CNPASO336 "AFFAIRY/CC 30 sec
CNPAR7152 "MIKE"/CC 15sec

IMPORTANT: YOU WILL NOT RECEIVE TRAFFIC INSTRUCTIONS FROM DG FASTCHANNEL

MEDIA DELIVERY EXPECTED BY: 08/02/10
If a problem occurs in media delivery, a dub shipment will be issued. If a length is shown as 0 sec on this fax,

be advised that we have not yet received the corresponding media: consider this an alert to you
that we have been instructed 1o send the medic when it arlives et DS FastiChannel,

FOR STATION PRODUCTICN USE:

() New () Revised () Addition

Straight Read Cart Cassetie Digiteal
Contract # Sales Person Date Due
Voice Talent Completed By

Special Instructions

* Media File Length includes the audible slate for radio spots and additional seconds of black to ensure
frame accuracy of television spots, - v1.2.0



